
  

Go-Uni Journal of management and social sciences  
 

i 
 

 

 

 

GOUni Journal of 

MANAGEMENT 

& SOCIAL 

SCIENCES 
Vol. 10, No. 1 2022 
 

     

 

 

 

 

Godfrey Okoye University 
 

 
 

 

ISSN: 2550-7265 
 

  

 

Published bi-annually by the 

Faculty of Management and Social Sciences 

Godfrey Okoye University, Thinker’s Corner, Enugu 
 



  

Go-Uni Journal of management and social sciences  
 

ii 
 

Aims and Scope 

 

The Gouni Journal of Faculty of Management and Social Sciences aims to help shape the field 

of Management and Social Sciences. This field has grown dramatically in recent years as 

scholars recognize the power and significance of business and social sciences to society. The 

journal will publish quality research and debate in Management and Social Sciences and is 

committed to a breadth of outlook that:  

 

· acknowledges the interdisciplinary nature of business and social sciences to societal 

issues. 

· encourages the development of sound theoretical analysis in management and social 

sciences  

· recognizes the best empirical traditions of rigorous business and social sciences, while 

providing a platform for new perspectives of a more qualitative and/or critical orientation; 

· reflects the social significance of business and society by addressing the social, political 

and economic contexts in which business processes are embedded; and 

· encourages open commentary, discussion and debate of ideas, theory and methods. 

 

Notes for contributors 

 

1. The Editorial Board of the GOUNI Journal of Management and Social Sciences considers 

for publication: (a) Reports of empirical studies likely to further our understanding of 

management and social sciences; (b) critical reviews of the literature; (c) theoretical 

contributions and commentaries; (d) book reviews; and (e) signed editorials (about 1000 

words) on topical and current issues. 

 

2. The circulation of the Journal is global and articles are invited from authors from all 

countries. 

 

3. Articles submitted for publication should not exceed fifteen (15) pages and be consistent 

with clear presentation of the subject matter. The title should indicate exact information 

on the subject of the article. An abstract of not more than 150 words should precede the 

main text, accompanied by up to 5 key words. All papers are reviewed 'blind' by expert 

peers. 

 

4. Authors should provide a standard and a 'blind' electronic version of their article - one 

version containing names, affiliations, full mailing address plus telephone numbers, email 

address; and one containing the title only. In all cases, the Editor will screen manuscripts 

for their overall fit with the scope of the journal in terms of relevance, rigour, and interest 

to the readership. Those that fit will be further reviewed by two or more independent 

expert representative reviewers. 

 

5. The Journal requires authors to have obtained ethical approval from the appropriate local, 

regional or national review boards or committees. Of particular importance are the 

treatment of research participants with dignity and respect, and the obtaining of informed 

consent. 

 

6. Authors must follow the Guidelines to reduce bias in language of the Publication Manual 

of the American Psychological Association (7th ed). These guidelines relate to level of 



  

Go-Uni Journal of management and social sciences  
 

iii 
 

specificity, labels, participation, gender, sexual orientation, racial and ethnic identity, 

disabilities and age. 

 

7. All articles must be submitted for publication by electronic mail. Typescripts must be 

typed in double spacing throughout. Titles and section headlines should be clear and brief 

with a maximum of three orders of heading. Lengthy quotations (exceeding 40 words) 

should be displayed, indented, in the text. American or British spelling may be used to 

the author's preference. Indicate italic type by underlining, and use single quotation 

marks. Dates should be in the form 5 May, 2015. 

 

8. Tables and figures should have short, descriptive titles. All comments to tables are 

essential and their source(s) should be typed below the tables. Column headings should 

clearly define the data presented. 

 

9. References cited in the text should be listed alphabetically and presented in full using the 

style of the Publication Manual of the American Psychological Association most current 

edition. 

 

10. Authors should retain a copy of the typescript, and send an electronic copy of the original 

typescript and one blind copy, clearly labelled in doc or PDF format to 

gouni4fmssjournals@gmail.com. There is no need to send hard copies through the post. 

All figures and tables should be clearly labelled. For further details please contact: Prof. 

Sergius N. Udeh, Department of Accounting and Finance, Godfrey Okoye University, 

Enugu (0803 3554066) and Dr. Oluchukwu Anowor (0803 803 8228), Department of 

Economics, Godfrey Okoye University, Enugu, and Prof. Nick Ngozi Igwe (0803 872 

6688) Department of Business Management, Godfrey Okoye University, Enugu. 

 

11. The corresponding author will receive page proofs for checking. He or she will be given 

controlled access to a PDF of the article and a complimentary copy (per author) of the 

whole issue after publication. 

 

12. Copyright Issue: On acceptance of their article for publication authors will be requested 

to assign copyright to Godfrey Okoye University Press, subject to retaining their right to 

reuse the material in other publications written or edited by themselves and due to be 

published preferably at least one year after initial publication in the journal. Authors are 

responsible for obtaining permission from copyright holders for reproducing any 

illustrations, tables, figures or lengthy quotations previously published elsewhere. 
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